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Abstract: The "Atmanirbhar Bharat" mission, launched by the Indian government, aimed to foster self-reliance 
and promote domestic manufacturing and consumption. This analytical study investigates the impact of the 
Atmanirbhar Bharat Mission on the general public in Bengaluru, one of India's major metropolitan cities. The 
study employed a mixed-methods approach, incorporating qualitative and quantitative data collection methods. 
Through surveys and  interviews , Primary data was gathered from a diverse sample of Bengaluru's 
population. Then statistical tools were used to analyze the data and give valuable suggestions. The study 
assessed the general public's awareness and understanding of the mission, its perceived benefits, challenges 
faced, and changes in consumer behavior in response to the call for self-reliance. Major objectives of this study 
includes finding the impact of Atmanirbhar Bharath on quality of locally produced goods, employment 
opportunities , technological advancements , competitiveness of Indian Businesses , ease of doing business , 
number of local startup’s or ventures. Preliminary findings indicate that while a substantial portion of the 
general public in Bengaluru has heard about the Atmanirbhar Bharat Mission, there is a need for increased 
awareness and education about its specific objectives and strategies. Participants expressed mixed views on its 
impact, with some acknowledging the potential benefits in terms of promoting local industries and job creation, 
while others raised concerns about its immediate effects on product quality, affordability, and availability. 
Overall, this analytical study sheds light on the complexities of the Atmanirbhar Bharat Mission's impact on the 
general public in Bengaluru and suggestions to overcome them. 
Keywords :Impact, Self-reliance, Job creation ,Product quality, Infrastructural constraints, Economic growth, 
Public awareness, Brand reputation ,Local production. 
 
 

Introduction 

Aatmanirbhar Bharat Abhiyan is the mission begun by the Public authority of India on 

thirteenth May 2020, towards making India Independent. The Hon'ble Head of the state, Shri 

Narendra Modi declared a financial bundle of INR 20 lakh crore as help to help the country 

in the hours of pandemic. Economy, Infrastructure, Systems, Vibrant Demography, and 

Demand are the five main focus areas. The Service of Ancestral Issues (MoTA) has been 

effectively seeking after the Atma Nirbhar Bharat Abhiyan through imagining activities and 

approaches that advance self-food and are self-producing for the ancestral local area of India. 
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MoTA with Sri Establishment of Horticultural Sciences and Innovation (SSIAST) has sent 

off its Focal point of Greatness for regular cultivating to making ancestral ranchers 

confident. The project will provide 10,000 tribal farmers with marketing opportunities and 

training in sustainable natural farming methods. 

On Oct. second 2020, MoTA and ASSOCHAM sent off the 'Ancestral Business 

Improvement Program' a three extended drive zeroed in on financial improvement of 

Ancestral gatherings in India. In collaboration with the FICCI Social Economic and 

Development Foundation, MoTA conducted a study on Tribal welfare and Entrepreneurship 

Development in Jharkhand. The goal of the study was to comprehend the tribal community's 

current means of subsistence in the two identified districts, identify the obstacles they face, 

and suggest appropriate strategies for making them self-sustaining. 

Atmanirbhar Bharat, which means 'confident India', is an expression the Top state leader of 

India Narendra Modi and his administration utilized and promoted corresponding to the 

country's monetary improvement plans. The Modi government's plans for India to become 

more efficient, competitive, and resilient and to play a larger role in the global economy are 

summed up in this phrase. 

Since 2014, Modi has used the English phrase to talk about poverty, digital India, and 

national security. Atmanirbhar Bharat Abhiyan (Self-Reliant India Mission) was the first 

popular Hindi use of the phrase during the 2020 announcement of India's COVID–19 

pandemic-related economic package. The Ministry of Consumer Affairs, Food, and Public 

Distribution, the Ministry of Education, and the Ministry of Defense have all used the phrase 

in policies, statements, and press releases since then. The public authority has likewise 

involved the expression corresponding to India's new Public Schooling Strategy and the 

2021 Association Financial plan of India. The idea under Modi's prevalence has been 

adjusted from before utilizations of the expression in the Indian sub-landmass. 

One of India's most successful pre-independence movements was the swadeshi movement. 

Between 1947 and 2014, the country's former Planning Commission utilized the idea of 

self-reliance in multiple five-year plans. Reporters have noted India has been establishing 

approaches and building organizations that advance confidence since its freedom. In 

industries like beverages, automobiles, cooperatives, financial services and banking, 

pharmaceuticals, and biotechnology, private companies and their products have been cited as 

examples of self-reliance. 
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Objectives  

Making the nation and its people autonomous and self-sufficient is the goal. Five more 

pillars of Aatma Nirbhar Bharat were also outlined by the government: economy, 

infrastructure, system, vibrant demography, and demand. 

1. Building a self-reliant India: The government aimed to enhance domestic production and 

reduce dependence on imports in various sectors, including agriculture, defense, 

healthcare, and technology. 

2. Strengthening local businesses: The initiative focused on supporting small and 

medium-sized enterprises (SMEs) and promoting entrepreneurship. It aimed to create an 

enabling ecosystem for businesses to thrive and contribute to economic growth. 

3. Promoting Make in India: The government sought to boost domestic manufacturing and 

promote locally produced goods. The objective was to make India a global 

manufacturing hub and increase exports. 

4. Enhancing employment opportunities: Atmanirbhar Bharat aimed to generate 

employment by supporting labor-intensive industries, promoting skill development 

programs, and encouraging job creation in rural areas. 

5. Fostering innovation and research: The initiative emphasized investing in research and 

development (R&D) and promoting innovation in key sectors. The objective was to 

encourage technological advancements and make India a knowledge-driven economy 

 Need of the Study  

“The Atmanirbhar Bharat Mission, launched by the Indian government, aimed to promote 

self-reliance and economic independence among various sectors of the country, including 

Bengaluru, a significant economic hub. Assessing the impact of this mission on the general 

public in Bengaluru is of utmost importance for several reasons. Firstly, it helps gauge the 

effectiveness of the government's policies and initiatives in boosting local industries and 

generating employment opportunities, ultimately influencing the livelihoods of citizens. 

Secondly, understanding how Atmanirbhar Bharat has affected the availability and 

affordability of essential goods and services in Bengaluru is vital in determining its overall 

impact on the cost of living and the standard of living for the people residing in the city. 

Additionally, the study can shed light on any potential challenges or benefits faced by small 

businesses and entrepreneurs due to increased emphasis on local manufacturing and 

production. Such insights can aid policymakers in making informed decisions, ensuring the 

welfare and prosperity of the general public in Bengaluru.” 
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Statement of the Problem 

“The statement of the problem for the analytical study on the impact of Atmanirbhar Bharat 

Mission on the general public in Bengaluru is: "Assessing the effects of the Atmanirbhar 

Bharat Mission on the livelihoods, cost of living, availability of goods and services, and the 

overall economic well-being of the general public in Bengaluru." 

Objectives of the Study 

1. To find the relationship between Impact of atmanirbhar bharath mission on quality of 

locally produced goods. 

2. To find the relationship between Impact of atmanirbhar bharath mission and improvement 

in the employment opportunities in Bengaluru. 

3. To find the relationship between Impact of atmanirbhar bharath mission and   

technological advancements or innovations in Bengaluru . 

4. To  find the  Impact of atmanirbhar bharath mission on the  increase in the 

competitiveness of Indian businesses. 

5. To find the  Impact of atmanirbhar bharath mission on  ease of doing business in 

Bengaluru. 

6. To find the  relationship between Impact of atmanirbhar bharath mission and increase in 

the number of local startups or entrepreneurial ventures in Bengaluru. 

Limitations of the Study 

1. The study will be constrained by the limitation in time. 

2. The research will be restricted to  particular area’s  in Bengaluru district. 

3. This study is mainly based on the opinion of the respondents of whom,  some  of them  

may  be  biased. 

4. The sample size is limited to 102. 

Research Design 

Research methodology 

Analytical research design and Descriptive research design  will be used in this study. 

Sampling Size =  102(simple random sampling ) 

Source of Data   

Primary  data  through  Survey  Questionnaire  ,  Observation , and  Personal  

interview.Secondary data  through  published  journals,  articles  and  research  papers . 

 
 
 



PRINT ISSN: 2321-3604 ONLINE ISSN: 2321-3612 & OPEN ACCESS  
PRIMAX IJCMR VOLUME NO. 11, ISSUE NO.2, JULY -SEPTEMBER- 2023 
 
 

57 | P r i m a x  P u b l i c a t i o n s     w w w . p r i m a x i j c m r . c o m  
 
 

Data Analysis and Interpretation 
Gender  

 
From the above pie chart it shows that 56.9% of total respondent are Male and the remaining 

43.1% are Females. 
 

Age Group of Respondent 
 

 
The Major Respondents are from the age group of 18 to 25 years , 29.4% are of the age 

group of 26-35years  further 10.8% are from 36-45years age group. 

 
Educational Qualification 
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The above Pie chart tells about the Educational Qualification of respondents – the major 

respondents are from Bachelor’s Degree thatbis of 46.1%, 40.2% are of Master’s Degree and 

rest 10% of respondent are from High school and Doctorate. 
 

Occupations of Respondents  
 

 
The Major Respondents from the survey are of Self-employed or Entrepreneurs that is 45.1% 

of total respondent , 40.2% are students and other 10.8% are Employed that is they are 

working. 

Awarness among Atma Nirbhar Bharath 
 

 
As per the above pie chart 87.3% of total respondent are aware about Atma Nirbhar Bharath 

and rest 12.7% of respondent are that so government should arrange programms to be 

conducted to create awarness among the people. 

Impact of Atma Nirbhar Bharath Abhiyan 

 

 
Among the total respondent 68.6% respondent have witnessed the impact of atma nirbhar 

Bharath abhiyan and left over 31.4% have not . 

Growth of Local Business 
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As per the above pie chart 71.6% of respondent from total respondent belive that the 

Atmanirbhar Bharat Mission has contributed to the growth of local businesses in 

Bengaluru and rest of the respondent are not aware of it. 

Purchasing Decision of Local Product 

 
It is true that Atmanirbhar Bharat Mission influenced your purchasing decisions in favor 

of locally made products as per the pie chart 74.5% of respondents says that they have 

started to purchases local product as it has motivated them. 

Accessibility and effectiveness of the schemes 

offere

 
From the above pie chart 49% of  respondent believes that accessibility and effectiveness 

of the schemes offered under the Atmanirbhar Bharat Mission  is very good and 37.3% of 

respondent are moderate about the scheme and rest 13.7% of respondent thinks that I 

Atma nirbhar Bharat Scheme  is not accessible and effective . 
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Impact of Starting once own Business 

 
As per the serway it says that 62.7% of total respondent have got encouragement to start 

their own business through Atma Nirbhar Bharath Scheme , 17.6% have not got 

encouraged and rest 19.6% are not at all sure about it. 

Hypothesis Testing 
 
1.Hypothesis 1 

Null Hypothesis : The is no relationship between Impact of atmanirbhar bharath mission on 

quality of locally produced goods. 

If   the  data  is  NORMALLY   DISTRIBUTED  ,  use  parametric  tests.   

If  the  data  is  NOT   NORMALLY  DISTRIBUTED ,  use  non-parametric  test. 

NORMALITY TEST using Probability plot .  Level of confidence = 95%  
 

 
 
Interpretation 

Here , in the above chart , we can see that the data points are not in a straight line , 

which proves that the data is not normally distributed . And the p-value is less than 0.005  , 

so hence it is proved that the data is not normally distributed. 

So we should perform NON-PARAMETRIC TEST to check the relationship between TYPE 

OF RESIDENCE AND AVERAGE ORDER VALUE. 

Since both  the  variables  are  categorical  in  nature  and  the  sample  size  is 
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greater  than  30 , the  most  suitable  method  to test this hypothesis  is  Chi-Square 

Test that is a NON-PARAMETRIC TEST. 

CHI  SQUARE  TEST  is used  to  find  the  relationship  between Impact of 

atmanirbhar bharath mission on quality of locally produced goods. 

Table  showing  relation  between  Impact of atmanirbhar bharath mission and  quality 

of locally produced goods. 

IMPACT 

a. Local 
products are of 
better quality. 

b. Imported 
products are of 
better quality. 

c. Quality is 
similar d. Not sure. TOTAL 

YES 54 7 6 3 70 
NO 9 10 9 4 32 
TOTAL 63 17 15 7 102 

 
Pearson's Chi-squared test 

data:  tab 

X-squared = 22.362, df = 3, p-value = 5.484e-05 

Interpretation  

Here  p=   5.484e-05 ,  df  = 3  (degree of  freedom) ,  table  value  at  3  df  and  5  

%  level  of  significance  =  7.815.  Therefore,   X-squared = 22.362  obtained  value  

is  greater  than  table  value  of  7.815.    ,  so  reject  the  null  hypothesis  and  

accept   the  alternate  hypothesis.  That  is  there  is  a  significant  relationship  

between Impact of atmanirbhar bharath mission on quality of locally produced goods. 

2. Hypothesis 2 

Null Hypothesis : The is no relationship between Impact of atmanirbhar bharath mission and 

improvement in the employment opportunities in Bengaluru 
 

 
 
Interpretation  

Here , in the above chart , we can see that the data points are not in a straight line , which 



PRINT ISSN: 2321-3604 ONLINE ISSN: 2321-3612 & OPEN ACCESS  
PRIMAX IJCMR VOLUME NO. 11, ISSUE NO.2, JULY -SEPTEMBER- 2023 
 
 

62 | P r i m a x  P u b l i c a t i o n s     w w w . p r i m a x i j c m r . c o m  
 
 

proves that the data is not normally distributed . And the p-value is less than 0.005  , so 

hence it is proved that the data is not normally distributed. 

Table  showing  relation  between  

IMPACT a. Yes b. No c. Not sure TOTAL 
YES 64 2 4 70 

NO 5 13 14 32 
TOTAL 69 15 18 102 

 
Pearson's Chi-squared test 

data:  tab 

X-squared = 57.959, df = 2, p-value = 2.596e-13 

Interpretation  

Here  p= 2.596e-13,  df  = 2  (degree of  freedom) ,  table  value  at  3  df  and  5  %  

level  of  significance  =  5.991   .  Therefore ,   X-squared = 57.959 obtained  value  

is  greater  than  table  value  of  5.991    ,  so  reject  the  null  hypothesis  and  

accept   the  alternate  hypothesis.  That  is  there  is  a  significant  relationship  

between Impact of atmanirbhar bharath mission and improvement in the employment 

opportunities in Bengaluru. 

3. Hypothesis -3 

Null Hypothesis : There is no relationship between Impact of atmanirbhar bharath mission 

and  technological advancements or innovations in Bengaluru . 

Impact a. Yes b. No c. Not sure TOTAL 
Yes 63 1 6 70 
No 12 8 12 32 
Total  75 9 18 102 

 
Pearson's Chi-squared test 

data:  tab 

X-squared = 32.475, df = 2, p-value = 8.875e-08 

Interpretation 

X-squared = 32.475 is more than the table value of   5.991. 

Therefore ,   X-squared = 32.475        obtained  value  is  greater  than  table  value  

of  5.991    ,  so  reject  the  null  hypothesis  and  accept   the  alternate  

hypothesis.   

There is a relationship between Impact of atmanirbhar bharath mission and   technological 
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advancements or innovations in Bengaluru . 

4. Hypothesis 4 

Null Hypothesis : The is no relationship between Impact of atmanirbhar bharath mission and 

increase in  the competitiveness of Indian businesses. 

Alternate Hypothesis  : The is a relationship between Impact of atmanirbhar bharath mission 

and increased the competitiveness of Indian businesses. 

Impact a. Yes b. No c. Not sure TOTAL 

Yes 64 0 6 70 

No 19 2 11 32 

Total 83 2 17 102 

Pearson's Chi-squared test 

data:  tab 

X-squared = 15.921, df = 2, p-value = 0.000349 

Interpretation 

Therefore ,   X-squared = 15.921      obtained  value  is  greater  than  table  value  of  

5.991    ,  so  reject  the  null  hypothesis  and  accept   the  alternate  hypothesis.  

The is a relationship between Impact of atmanirbhar bharath mission and increased the 

competitiveness of Indian businesses. 

5. Hypothesis 5 

Null Hypothesis : The is no relationship between Impact of atmanirbhar bharath mission and 

ease of doing business in Bengaluru. 

IMPACT a. Yes b. No c. Not sure TOTAL 
YES 65 1 4 70 
NO 14 6 12 32 
TOTAL  79 7 16 102 

Pearson's Chi-squared test 

data:  tab 

X-squared = 30.583, df = 2, p-value = 2.285e-07 

Interpretation 

Therefore ,   X-squared = 30.583  obtained  value  is  greater  than  table  value  of  

5.991,  so  reject  the  null  hypothesis  and  accept   the  alternate  hypothesis.   

Therefore , There is a relationship between Impact of atmanirbhar bharath mission and ease 

of doing business in Bengaluru. 
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6. Hypothesis 6 

Null Hypothesis : The is no relationship between Impact of atmanirbhar bharath mission and  

increase in the number of local startups or entrepreneurial ventures in Bengaluru. 

IMPACT a. Yes b. No c. Not sure TOTAL 
YES 64 1 5 70 
NO 17 7 8 32 
TOTAL  81 8 13 102 

 

> chisq.test(tab) 

Pearson's Chi-squared test 

data:  tab 

X-squared = 21.257, df = 2, p-value = 2.421e-05 

Interpretation 

Therefore ,   X-squared = 21.257,   obtained  value  is  greater  than  table  value  of  

5.991    ,  so  reject  the  null  hypothesis  and  accept   the  alternate  hypothesis.   

There is a relationship between Impact of atmanirbhar bharath mission and increase in the 

number of local startups or entrepreneurial ventures in Bengaluru. 

Findings 

1) There is an  Impact of atmanirbhar bharath mission on quality of locally produced 

goods. 

2) There is an  Impact of atmanirbhar bharath mission and improvement in the 

employment opportunities in Bengaluru. 

3) There is an  Impact of atmanirbhar bharath mission and   technological advancements 

or innovations in Bengaluru . 

4) There is an  Impact of atmanirbhar bharath mission on the  increase in the 

competitiveness of Indian businesses. 

5) There is an   Impact of atmanirbhar bharath mission on  ease of doing business in 

Bengaluru. 

6) There is an  Impact of atmanirbhar bharath mission and increase in the number of local 

startups or entrepreneurial ventures in Bengaluru. 

Suggestions  

The following suggestions can help in making Atmanirbhar Mission more successful: 

1. “Tech and Innovation Hubs: Establish dedicated technology and innovation hubs in 

Bengaluru, offering state-of-the-art infrastructure and resources to startups and aspiring 
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entrepreneurs. Providing them with access to advanced technologies like AI, IoT, and 

blockchain can foster innovation and accelerate product development. 

2. Skill Development Programs: Introduce specialized skill development programs tailored 

to the needs of emerging industries under the Atmanirbhar Bharat Mission. These 

programs should focus on training the local workforce in cutting-edge technologies and 

vocational skills, enhancing their employability in high-growth sectors. 

3. Public-Private Collaborations: Encourage collaborative efforts between the government, 

private sector, and research institutions to support R&D initiatives. By pooling resources 

and expertise, these partnerships can lead to breakthrough innovations, driving economic 

growth and job creation. 

4. Incentives for Green Technologies: Offer attractive incentives and subsidies to 

companies and startups focusing on developing and adopting green technologies. This 

can foster sustainable practices, reduce environmental impact, and position Bengaluru as 

a leader in eco-friendly solutions. 

5. Entrepreneurship and Incubation Centers: Establish specialized entrepreneurship and 

incubation centers that focus on nurturing innovative ideas into viable businesses. 

Offering mentorship, funding support, and networking opportunities can boost the 

success rate of startups. 

6. Local Manufacturing Support: Create a conducive environment for local manufacturing 

by providing tax benefits and streamlined regulations. This can attract investments in 

manufacturing industries, leading to increased job opportunities and reduced dependence 

on imports. 

7. Export Promotion: Facilitate export promotion for locally manufactured products and 

services. Assisting businesses in accessing international markets can enhance their 

competitiveness and contribute to the growth of the local economy. 

8. Digital Literacy Initiatives: Implement digital literacy programs targeted at all age 

groups to ensure that the general public can participate fully in the digital economy. This 

will open up opportunities for online businesses and e-commerce ventures. 

9. Inclusive Policies: Design policies that promote inclusivity, diversity, and equal 

opportunities for marginalized communities and women entrepreneurs. Encouraging 

their participation in economic activities can lead to a more robust and sustainable 

growth trajectory. 
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10. Innovation Grants: Introduce innovation grants that support research and development 

projects across sectors. This will encourage companies and startups to invest” in 

cutting-edge technologies, contributing to the growth of emerging industries in 

Bengaluru. 

By adopting these unique suggestions, the Atmanirbhar Bharat Mission can have a more 

transformative and lasting positive impact on technology, innovation, employment, and 

overall economic growth in Bengaluru 

Conclusion  

The analytical study on the impact of Atmanirbhar Bharat Mission on the general public in 

Bengaluru reveals several positive outcomes. The mission has led to a boost in local 

entrepreneurship, job opportunities, and economic growth, fostering a sense of self-reliance 

among citizens. The increased emphasis on innovation and technology has spurred the 

development of cutting-edge solutions and sustainable practices. Additionally, the 

availability of essential goods and services has improved, positively influencing the cost of 

living for the public. However, challenges remain, requiring continuous efforts to address 

skill gaps, promote inclusivity, and strengthen public-private collaborations. Overall, 

Atmanirbhar Bharat Mission has contributed significantly to the well-being and prosperity of 

the general public in Bengaluru, but further steps are essential to sustain and maximize its 

positive impact. 
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